


Our Metric- 
Driven Goals //

▪ Strengthen the University’s 
reputation for academic, research, 
and service excellence

▪ Protect and advance the University’s 
reputation for integrity

▪ Nurture pride and attachment to the 
University

▪ Drive support for the University’s 
major leadership needs and priorities

▪ Grow the value of a Penn State 
degree



Issues + Crisis Management



Where Are We?



Integrated Model
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Meet the social media team



Modernizing Our Strategy: Show Don’t Tell



Showcasing the Research Enterprise



Modernizing 
Visual 
Content



Leveraging 
Unique 
Campus 
Model



Nurturing 
University 
Pride



Amplifying the University Experience



Working with 
Influencers + Creators



Influencer noun
in·flu·enc·er  /  in-ˈflüluənsər

plural influencers

A person with the ability to influence potential buyers of a product or 

service by promoting or recommending the items on social media.



Content Creator noun
con·tent cre·a·tor  /  ˈkän-tent krē-ˈā-tər

plural content creators

Produce entertaining, educational, or captivating content for digital 

distribution. These individuals typically offer a distinct perspective or 

voice. Fans latch on to their unique points of view, creating deep 

connections over time



Working with Creators



Culture of Belonging



Thought Leadership



Perspective: Leaders at Penn State

B. Stephen Carpenter, Dean, College of 

Arts and Architecture

Lee Kump, Dean, College of Earth and 

Mineral Sciences

Tracy Langkilde, Dean, Eberly College 

of Science



Challenges



Opportunities

Across Platforms

Instagram • LinkedIn • TikTok 

Facebook • Twitter • YouTube



Instagram

242,000 followers



LinkedIn

732,000 followers



TikTok

18,600 followers



Metrics for Success



• Innovate and stay ahead of the rapidly 
changing landscape

• Leverage the Nittany Lion spirit and 
community

• Increase opportunities for collaborations

• Continue serving in counselor role

What’s Next?



Questions?

Thank You!


	Slide 1
	Slide 2: Our Metric-  Driven Goals //
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7: Modernizing Our Strategy: Show Don’t Tell
	Slide 8
	Slide 9: Modernizing Visual Content
	Slide 10: Leveraging Unique Campus  Model
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17: Culture of Belonging
	Slide 18: Thought Leadership
	Slide 19: Perspective: Leaders at Penn State
	Slide 20
	Slide 21
	Slide 22: Instagram
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27

