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Annual Commitments
Fiscal YTD as of February 29, 2024

$195,478,195 

$241,484,182 
$261,173,721 

$287,756,028 

$207,443,037 

$313,167,918 
$296,794,672 

$236,658,917 
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Annual Receipts
Fiscal YTD as of February 29, 2024

$140,379,379

$209,155,244

$156,633,773

$233,764,166

$188,752,071

$255,925,041
$242,173,431

$181,907,087
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Total Donors 
Fiscal YTD as of February 29, 2024

155,841
162,798 167,122

178,247

149,030

171,106
180,125 177,027

FY ’17 FY ’18 FY ’19 FY ’20 FY ’21 FY ’22 FY ’23 FY ’24



Alumni Donors 
Fiscal YTD as of February 29, 2024

57,152
52,332

46,796 46,870
49,758

46,696
48,909

44,674
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Campaign Tentative Timetable

2023 2024 2025 2026 2030

1. Strategic Planning

2. Campaign Case Statement Development

3. Campaign Counting Begins

4. Volunteer Recruitment

5. External Feedback on Case Statement

6. Case Statement and Working Goal Finalized

7. Lead Gift Solicitations

8. Public Announcement

9. Campaign Conclusion
108642 108642 108642 108642 108642



Campaign Priorities
Emerging unit initiatives

• Undergraduate support
• Scholarships 
• First-generation awards
• Student success resources

• Faculty support
• Endowed positions
• Annually funded awards
• Graduate and post-doc funding

• Naming opportunities
• Colleges/Schools
• Dean’s chairs

• Workforce preparedness
• Global programming
• AI & emerging technologies



Pipeline Engagement Project 

• Machine-learning model scours database for future giving 
potential over next five years

• Model considers age, contact outcomes, capacity ratings, giving 
history, and property ownership

• Generates ~4,000 households per year for evaluation
• Three Engagement Annual Leadership Gift officers assigned 

pools of 700-1000 households per quarter



Pipeline Engagement Project

• Phase I – through June 30, 2024:
• Selection and implementation of RNL Engagement Center platform 

software - complete
• Hiring three Engagement Annual Leadership Gift Officers (repurposed 

positions from within Annual Leadership Gift team) – in process
• Initial outreach to a test pool of prospects – March through June 2024
• Evaluation of results – July 2024

• Phase II – Fiscal Year 2024/25
• Scaling of staffing as determined by evaluation of results
• Outreach begins to primary prospect pool



Importance of Leadership Philanthropy

• Campaign Leadership Council support
• Demonstrate commitment of lead volunteers
• Establish momentum

• Board of Trustees participation
• Serves as an endorsement of the campaign
• Lends credibility to the effort
• Personal outreach from OUD campaign leadership



Board of Trustee Participation
Previous fundraising campaigns

• Greater Penn State
• 60 active Board of Trustees members
• 91.6% gave during campaign 
• $14,150,560 cumulative giving

• For the Future
• 70 active Board of Trustees members
• 81.4% gave during campaign
• $37,780,655 cumulative giving



Questions?
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775,338
ALUMNI 

WORLDWIDE

172,520
MEMBERS









Celebrating Academic Achievement

Alumni Fellows



Harnessing the Power of the
Penn State Network



Harnessing the Power of the
Penn State Network



Harnessing the Power of the
Penn State Network



Supporting 
and Enhancing 
the Student 
Experience













$300K 
support to College 

and Campus 
Alumni Societies

Impact Across the 
University

$200K 
support of 

Intercollegiate 
Athletics



Impact Across the University
$50K 

support of THON

Affiliate Groups generate more than

$500K annually

451 Student scholarships awarded from affiliate group 
endowments with a book value of

$13.4M



Upcoming Events

Event details at: alumni.psu.edu/events

March 23

June 21–22

April 8–12 

August 2–4 Fall 2024

April 25
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